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SHBA’S MULTI-CHAMBER VIRTUAL LUNCH
August 27, 2020 on Facebook

Have lunch in the comfort of your own home!

A Multi-Chamber Virtual Lunch Event hosted by
The South Holland Business Association (SHBA) with our Partners
Chamber 57, Lynwood Chamber, Park Forest Chamber, Lansing Chamber, Harvey Area Chamber,
SSSBA, and The Chicago Southland Chamber

SPONSOR:
ComEd
SHBA – Growing Together Since 1979

Platinum Sponsor: AAA Freight, Inc.

News & Updates
l IF YOU WANT TO BECOME A MEMBER OF SHBA, PLEASE VISIT WWW.SHBA.ORG AND
COMPLETE OUR MEMBERSHIP APPLICATION OR CALL BLEVIAN AT (708) 596-0065 FOR
MORE INFORMATION.
l UPCOMING EVENTS
● Shape Up with SHBA networking with fellow members online!   Every Wednesday morning,
from 7:30 a.m. to 9:00 a.m., SHBA members let’s get going!! Due to COVID-19 many are at
home either working; taking vacation time; laid off, etc., We need to stay focused, sharp
and in shape! If we don’t the pounds will definitely pile on. So let’s work out and comment
on Facebook what you did for your morning workout and, please comment on a post and
encourage each other to keep up the good work. Looking forward to seeing what you’ve
done!!
● The South Holland Public Library.   Having the right information at the right time is vital
to making informed business decisions. SHBA and the South Holland Public Library have
partnered to make sure that SHBA members have access to resources and databases that they
need to be successful. For
more information, contact
Blevian at info@shba.org or
Linda Jourdan-Caruso at
Linda@southhollandlibrary.
org.
l All of SHBA’s face to face
events have been placed on
hold until further notice of
the COVID-19 stay at home
order is lifted. However, we
are still working virtually.
Stay tuned for all future
events.
l Have your business’s news
and updates featured here!
Contact info@SHBA.org for
more details.

708-333-7277

Fax: 708-333-9989

503 W. Taft Drive
South Holland
Email: waltonoff@aol.com
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South Suburban College to Donate Supplies and Shields to Local
Healthcare Providers, Foundation Establishes COVID-19 Impact Fund
South Suburban College (SSC) is donating supplies and masks to local healthcare providers. The College’s Allied Health
& Careers and Nursing Departments have gathered a significant range of N95 masks with respirators, surgical masks,
filters, gloves, gowns and personal protection kits for area hospitals. Additionally, during SSC’s facility closure, staff at the
SouthWorks Maker Lab within the College’s Oak Forest Center have been granted limited access in order to produce face
shields.
“Our healthcare faculty have taken the initiative to make supplies available and our Maker Lab managers have committed
to organizing the project to 3D print and assemble protective face shields to help protect our community,” said Dr. Lynette
Stokes, SSC President. “All of these items will be donated to local agencies and hospitals. I’m so proud that our institution is able to do some small part to help keep our local healthcare workers safe.”
The SSC Foundation also announced this week the establishment of a COVID-19 Student Impact Fund with an initial
$10,000 commitment to provide some relief to students. The Foundation hopes to secure additional donations to assist
students with hardships as a result of the coronavirus pandemic, as well as initiate an investment in the expansion of
College healthcare programs.
“Our Foundation Board has made a commitment to getting resources to students with an immediate need by providing
tuition assistance and laptops,” said Patrick Rush, Director of PR & Resource Development. “It was also important for us
to create a pathway for donors who wish to make a sustained impact through the much needed expansion of our Allied
Health and Nursing Programs, which are a critical funnel to our local front line healthcare workforce.”
SSC recently announced its facility closure through April along with a move to a Virtual Classroom Model through the
remainder of the Spring 2020 Semester.

Alzheimer’s Assisted Living
Residential living for early to middle stages
of Alzheimer’s disease and
related memory impairments.
We also offer short term respite stays.

708-895-1600

475 E. 162nd Street, South Holland, IL 60473

2045 East 170th St.
South Holland, IL 60473
www.seniorhousing.net/ad/ardencourtsholland
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SHBA Virtual Monthly Luncheon Summary

WHAT HAPPENS WHEN WE GO BACK TO WORK?
CASSANDRA GRIFFIN, CPCC, DTM

MAY 28, 2020

What in the world is going on? The challenges and potential threats to our health and livelihood are real and can leave us feeling
overwhelmed. I hope that you have come up with ways to safely and successfully deal with the unprecedented barrage of unfortunate
events. However, it is totally normal if you have felt emotional, out of sorts, unfocused and a little bit of despair. You are not alone. The
good news is that there are things that you can do to help yourself and those in your work environment manage these feelings.
On May 28, 2020, the South Holland Business Association (SHBA) hosted a multi-chamber virtual luncheon event, in conjunction with
Chamber 57, Lynwood Chamber, Park Forest Chamber, Lansing Chamber, Harvey Chamber, South Suburban Small Business Association
and the Chicago Southland Chamber of Commerce, to help their members navigate the impact of the COVID-19 pandemic when
businesses reopen and employees return to the workplace.
During the virtual luncheon, Licensed Clinical Professional Counselors Alexandra Glumac and Felicia Houston addressed the emotional
toll pandemic has taken on all of us and discussed best practices for returning to work. Alexandra is the Executive Secretary of SHBA
and works at South Suburban College’s Business and Career Institute (AGlumac@ssc.edu). Felicia is the Community Development
Liaison for the Dept. of Psychiatry at UChicago Medicine at Ingalls Hospital (FHouston@Ingalls.org).
Here are some of the potential issues and challenges that were discussed:
•
•
•
•
•

Behavioral health calls have tripled because people are dealing with anxiety and uncertainty about what to expect in the future.
Social isolation can increase depression and suicidal ideations. [Note: If you or someone that you know are having thoughts of suicide
please contact the National Suicide Prevention Hotline at 1-800-273-8255.]
Typically, employees try to keep their work life and personal life separate; however, when people return to work they are bringing the
emotional stressors that they have been experiencing with them.
If employees work from home, watch out for virtual meeting fatigue.
This can be a very traumatic time.

Here are some of the tips and tools that were discussed:
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Communicate with staff frequently because it helps people know what to
expect.
Discuss precautions that are being taken, expectations and responsibilities.
Encourage the use of the Employee Assistance Program as a resource for
support.
Adopt flexible policies regarding use of personal time off, work schedules and
work processes.
Create a social distancing policy and Personal Protective Equipment (PPE)
use policy.
Pay attention to others because some people may not freely express their
emotions or struggles, but they may still need assistance.
Include staff in discussions and development of re-entry processes and you
will get more buy-in.
Incorporate wellness and fun, creative activities into your workplace.
Be flexible in your management style.
Implement re-entry and policies in phases.
Show appreciation to staff; thanking them for their service can go a long way.
Encourage staff to effectively use technology.
Learn to pivot when things do not go as planned or do not operate like they did in the past. Larry Kane of Jonathan Kane Salon and
Spa in Homewood shared some things that he and his staff are doing to prepare to reopen their business:
Established a re-entry protocol with input from staff.
Researched lessons learned from others in his industry that reopened previously.
Create effective signage and notify clients in advance of changes.
Adjust hours/days of operation.
Require clients to sign waivers.
Put restriction on certain services/product sampling.

Unfortunately, some of the mental health concerns that were discussed above may be exacerbated for business owners, community
leaders, customers and employees who may have been directly or indirectly impacted by the devastating destruction in our local
commercial and retail areas recently as a result of some individuals who turned peaceful protests for justice into catastrophic calamity.

Please take care of yourself and others.
The Intercom
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PIVOT AND RESET

CASSANDRA GRIFFIN, CPCC, DTM

JUNE 25, 2020

June 25, 2020 was the PERFECT DAY for the South Holland Business Association’s (SHBA) annual golf outing. The sky
was blue and the temperature was pleasantly comfortable. The only problem was that the event had to be canceled due to
the COVID-19 pandemic. This was such a bummer especially since the 2018 and 2019 golf outings had been postponed
due to inclement weather.
Oh well, what can you do? I’ll tell you what SHBA did. We pivoted and reset our plans. Instead of hosting an outing on
the links, we hosted a virtual luncheon via Zoom. The workshop speaker was attorney Gwendolyn Sterk of Gwendolyn
J. Sterk and The Family Law Group, P.C. (www.sterkfamilylaw.com) Ms. Sterk carried forth the concept of pivoting and
resetting throughout her information-packed presentation. She helped members and guests from multiple local chambers
to establish a plan for pivoting and resetting so that they could change a potential crisis into a positive for the future of their
businesses or organizations.
She began by giving a historical perspective of the times when businesses pivoted in the past. Ms. Sterk reminded us of
when personal service was the name of the game then the “Big Box” stores came on the scene and things shifted to selfservice. After that phase, consumers became more demanding and wanted more bells and whistles and luxury brands.
Now customers/consumers have an almost infinite array of options and want things to be personalized to them. In order to
keep up with these consumer shifts, businesses need to be flexible, nimble, innovative and sometimes collaborative. (Think
about the restaurants that used to only offer indoor dining and now they have to offer carry-out and delivery via Uber Eats
or DoorDash to stay viable.)
Ms. Sterk mentioned other ways that businesses may have to pivot including by offering remote or online services,
video training and programming, having flexible hours, or increasing or decreasing options that are offered. Businesses
may experience some of these benefits if they shift how they do things: improved efficiency, reduced commuting time,
enhanced brand reputation and awareness, lower operational costs, a new stream of income or products/services, and
more. In order to successfully reset how you are doing your business, you may have to enhance how you use technology,
how you engage with your customers/clients and your employees, and how you deal with any apprehension you may have
about making changes to your pre-pandemic plans and goals.
Ms. Sterk asked the participants to share how they have pivoted and reset how they serve their customers since the
traditional way of providing services and offering products is no longer an option. A variety of creative ideas were
presented.
What you are about to read falls under the shameless plug category, but I wanted to note that Ms. Sterk gave the local
chambers a HUGE compliment. She expressed her appreciation for the way that chambers have upped their level of
usefulness and stepped up to the plate during the pandemic by sharing crucial resources and vital information. SHBA most
definitely appreciates that kind acknowledgement of our efforts.
To learn more about the beneficial tips and information that Ms. Sterk provided and to hear the ideas that participants
shared for how they are operating differently now, click here to access the video recording.
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SHBA APPRECIATES YOU
CASSANDRA GRIFFIN, CPCC, DTM

July 23, 2020

So much has changed due to the COVID-19 pandemic. Social distancing requirements and restrictions have
caused many of our favorite summertime festivals, concerts, and sporting events to be canceled. The South
Holland Business Association’s (SHBA) concern for the health of our members ALMOST caused us to follow
this practice when we contemplated whether to host our Annual Member Appreciation Cookout. However, we
were not about to let anything stop us from showing you how much we value your participation and support.
So we pivoted and on July 23, 2020, we turned our traditional cookout that is usually held in South Holland’s
Veterans Park into a drive-thru cookout that was held in the park’s parking lot. GENIUS IDEA!
Blevian T. Moore, Executive Director of SHBA said, “We still wanted to give back to our members and to bring
light and happiness to them.” She added and I agree, “Food always makes people feel happy.”
Although members were not able to mix and mingle with each other like they have in the past, members did
get to briefly engage (from a safe distance) with the volunteers who were stationed at the registration tent, the
side dish tent (where they received a bag with a slice of watermelon, a container of potato salad, and dining
utensils), and the main entrée tent (where they could choose from grilled hamburgers, hot dogs, ribs, and
veggie burgers which were served with baked beans).
Felicia Houston from UChicago Medicine – Ingalls Memorial was one of the 350 participants who either drove
by the park to pick up a meal or had a kind colleague deliver their lunch to them. Felicia was so impressed
that she posted on Facebook that it was a “great event” and complimented SHBA for having a seamless and
organized process. (Thanks Felicia!)
From the planning to the preparation to the execution of the event, SHBA’s Cookout Committee and 20
volunteers helped to make this event possible. They enthusiastically staffed the grill, organized the assembly
line, packed the food, delivered food to members’ cars, picked up extra supplies, and cleaned up. There was
also a friendly and persuasive volunteer who offered members an opportunity to support SHBA’s scholarship
fund by purchasing a ticket to win a HUGE gift basket full of scratch-off lottery tickets and CASH! Long-time
SHBA volunteer Tasha Baker said that she came out to help because she “believes in giving.” Tasha also stated
that she was glad that SHBA took what could have been a negative and turned it into a positive because it gave
the members the opportunity to get outside.
It has been said that “it takes a village to raise a child.” To make our cookout a success, it took the Village of
South Holland’s Public Works Department who provided the tents and the BBQ grill, Kirk’s BBQ who prepared
the ribs, Abbott’s Printing for the Signage, Stephanie Walters for the management and promotion of our
facebook Eventbrite page and AAA Freight, ComEd, Ed Miniat, Walt’s Food Centers - South Holland, and
Wintrust Bank & Trust who provided monetary and in-kind support. Thanks to everyone who helped us show
our appreciation to our members and their employees/staff.
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Alexandra’s Annotations ~ August, 2020
COVID Policies & Procedures: Are You Compliant?

COVID has changed how companies conduct business. Once upon a time, handshakes were the norm, large conference rooms were filled
with employees and travel was a weekly thing. Now, we wear masks, keep our distance from our colleagues and customers and interact with
others through Zoom and other virtual platforms. We used to be able to just waltz into a business and shop and now, our temperatures are
being taken before we can walk into certain places, we have to sanitize our hands and we talk to people through plexiglass. Every business
in our country has had to rethink safety which means policies and procedures have been reviewed and revamped. The Centers for Disease
Control and Prevention has provided guidelines for employers including but not limited to: conducting daily health checks, conducting a
hazard assessment of the workplace; creating cleaning and disinfecting protocols, and improving a building’s ventilation system.
So, what does this mean for your company? Whether you are a large corporation or a small business, you need to make certain that your
policies and procedures follow best practice guidelines, plus, those policies need to be in writing. Having a formal policy and procedure
handbook is paramount in the era of COVID. Not only is it necessary to create one so that you and your employees have safety measures in
place in order to protect the health and well-being of the people that work for you, but you need it to protect your company from potential
lawsuits. I know that sounds a little outrageous but consider this: the family of a Walmart worker in Evergreen Park, Illinois, who died of
coronavirus sued the retailer in early April, alleging the company didn’t do enough to protect its workers from the disease. Among other
concerns, the family of the worker says Walmart did not do enough to enforce social distancing guidelines, properly sanitize the store, or
provide sufficient personal protective equipment for employees.
While I believe the majority of businesses have put safeguards in place to mitigate any potential lawsuits, I cannot stress enough to make
sure these protocols are in writing and have been shared with your employees. It is also important to document that your employees have
read the policies and procedures by signing an acknowledgement form.
Additionally, create a protocol for employees to freely express their concerns about workplace safety. It is unlawful to fire someone for
complaining and a lawsuit could result. Right now, the two most common class action lawsuits involve claims of unsafe working conditions
and wage and hour complaints. A company could face a personal injury suit if they had employees come in for work who then got sick. The
more safeguards a company adopts, the better your argument is going to be if there’s a challenge by OSHA or a lawsuit.
This is what your policy and procedure should entail, at a minimum:
• Name of policy
• Policy number
• Effective date of policy
• Name of person approving the policy
• Policy description
• Scope (who does this policy apply to)
• Responsibilities
• Procedures (outlined numerically)
Below are a few examples of policies that should be included in your company’s Policy & Procedure Manual. Of course, you need to tailor
your manual to fit your specific needs.
•
•
•
•
•
•
•
•
•
•

Infectious disease
Sanitization of company property including building offices, restrooms, common areas, vehicles, machinery, computers, etc.
Entering/exiting company property
Reporting employee exposure to COVID or positive test results
Social distancing, face covering and other personal protective equipment
Employee COVID testing
Whistleblower procedures
COVID leave of absence
Telecommuting
Disciplinary action if employees fail to follow policies and procedures

Remember, policies and procedures function like insurance; they provide protection for you and your company should a serious event
occur.
If you need additional suggestions or guidance on writing policies & procedures, creating an employee handbook or organizing any HR
function in your company, feel free to contact me at aglumac@ssc.edu and call me at (708) 596-2000 x3254.
Alexandra Glumac is a Client Solutions Specialist with the Business & Career Institute of South Suburban College in Oak Forest, Illinois.
The Business & Career Institute is your partner for workforce optimization.
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IN THE SPOTLIGHT

LOGIK Legal, LLC

77 West Washington Street, Suite 1112, Chicago, Illinois 60602
11416 South Prairie Avenue • Chicago, Illinois 60649
773.568.5620 • www.logiklegal.org • legalservices@logiklegal.org
LOGIK Legal LLC is a boutique law firm focusing on consumer advocacy, foreclosure defense,
real estate transactions and litigation, construction law, and estate planning. This focus is due
to the founder’s background in volunteer consumer advocacy work, and work in architecture
& construction. The firm’s founder, Sabrina Herrell, has worked in architecture & construction
for 20 years and holds a professional degree of Architecture. LOGIK’s work was essential in
the development of the Lessie Towns Act, Illinois House Bill 4011. Lessie Towns. Sabrina is
also a recipient of the Peggy A. Monte Unsung Heroine Award for LOGIK’s work in consumer
advocacy and elder law. Unsung Hero.
Mines Law Office, LLC is a law firm focusing on bankruptcy, consumer advocacy, foreclosure
defense and real estate transactions.
Sean Mines is the founder and managing attorney. After graduating from college and graduate school, Sean worked for
AT&T for over 10 years in Network Services Operations and Process/Project Management.
While attending law school, Sean interned at the Office of the Massachusetts Attorney General in the Consumer Protection Division. During this time, he was immersed in the mortgage foreclosure and predatory lending crisis. After graduating law school, Sean along with his father, and another attorney formed a plastic and paper packaging consulting and
procurement company.
Sean received Lawyers’ Committee for Better Housing and Legal Aid Foundation/Micah Legal Aid Foundation’s Volunteer of the Year Awards. Currently, Sean is a volunteer attorney with Legal Aid Chicago’s Bankruptcy Help Desk located
in the Dirksen Federal Building.
By working together LOGIK Legal and Mines Law Office are able to combine their experience, skills, and expertise to
provide comprehensive solutions to their clients.

CHAMBERS IN ACTION!

During the multi-chamber luncheon on May 28, 2020, chamber representatives shared how they are
stepping up to support their members and the business community during the pandemic. Here are
some of ways that they have been serving and assisting you:
South Holland Business Association: Hosted (in conjunction with other chambers) Virtual Luncheons
which provided information about financial and mental health concerns and resources; Held a Virtual
Business Expo on Facebook to showcase its members and gave them a forum to let the public
know how they were providing services/goods during the shutdown; Conducted well-being calls to
members; Shared relevant resources
Harvey Area Chamber of Commerce: Shared resources; Hosted Virtual After Hours Events; Helped
businesses with digital divide and get funding for digital improvements
Lansing Chamber of Commerce: Stayed connected with members; Shared information about loans;
Offered support by attempting to be a lifeline to business that were struggling
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THE DIFFERENCE? THAT’S WHAT IT’S ALL ABOUT!
BY LARRY GALLER
www.larrygaller.com | larry@larrygaller.com
Is your product or service more attractive? Faster? More durable? Softer? Harder? Less
expensive? Warmer? Better warranty? Tastier? Sexier? Safer? More powerful? Softer? More
accurate? Easier? More intense? Funnier? Less stress? More effective? More credible?
Larger selection? Higher expertise? More experience? More convenient? More colorful? More
refreshing? Something rare or unique? Feels better? And the list goes on.
These words or phrases are, in marketing terms, known as “differentiators.” They are descriptions
of the difference(s) between one product or service and the others. If your products or services
are perceived as being pretty much the same as your competitors then why should they purchase
from you? You’ve got to tell them that you’re different and do it in a memorable, attractive manner.
When people are in the market to buy something, in one way or another, they seek to make an
informed decision and balance their needs against their budget, convenience, trust, and many
other factors. Many business messages do not differentiate and the message the communicate
is that “we’re just as good as everyone else.” That’s not nearly good enough!
Few small businesses do a good job of branding or communicating their competitive advantages
in a compelling manner or telling their prospects the reason(s) why they should be chosen to be
the preferred vendor.
How to do it? Pencil and paper ready? List your competitive advantages – don’t worry about
making this great literature, this is just a list. When you have exhausted your thought process then
start determining how to create differentiating statements that incorporate your best advantages.
Rank them in order of importance to your targeted market then write the most important ones out
in sentences.
Now you’re ready to start the fun part – creating memorable, catchy multi-use statements that
can be used on anything from a business card to a sales presentation to an incoming telephone
greeting. Now you have created differentiators that will make prospects notice you and understand
why they should buy from you.
That’s the difference.
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Cheryl R. Kirkland, Agency Owner

1034 E 162nd Street, South Holland, IL 60473
office: 708-893-0000
fax: 708-825-1686
cherylrkirkland@allstate.com
www.agent.allstate.com/CherylRKirkland

611 East 170th Street • South Holland, Illinois 60473
708.339.6010 • Fax 708.339.6022
Email: linda@abbottprint.net

Blueberry Field
PANCAKE HOUSE AND RESTAURANT

Your Hosts:
Patte, Nikki &
Christy Haras

Phone (708) 225-1982
Fax (708) 225-1246
Mon-Sat 6:00 am - 3:00 pm
Sunday 8:00 am - 3:00 pm
558 E. 162nd St., So.Holland, IL 60473

Phil Mulder

President, Construction
Direct: 708.713.2222
Fax: 708.713.2272
708.878.3775
42664b Cell:
SHBA
Ad_resize.qxp_Layout

MAIN OFFICE
17005 Westview Avenue
South Holland, Illinois 60473

PHIL@LMT.COM
WWW.LMTEAM.COM

137 West 154th Street
South Holland, IL 60473
Phone: 708-333-1800
Fax: 708-333-1802
Website: www.qcleaning.com
Email: qmillsaps@qcleaning.com
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VAN DRUNEN HEATING
& AIR CONDITIONING

(708) 339-6444

168th & Van Dam Road
South Holland, IL 60473
FAX (708) 339-6450

vandrunenheating.com
email: vandrunenhvac@comcast.net

Come bank where

you belong!

630 E. 162nd Street SOUTH HOLLAND
Se Habla Español

708-333-0700 | providence.bank

Platinum Sponsor
AAA Freight, Inc.
We dedicate ourselves to becoming valuable, long-term partners to our clients, delivering your freight securely and always on time. For
more information visit https://www.aaafreight.net/ or call us at 630-413-9534
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A MESSAGE FROM VICKI BROWN, DIRECTOR OF THE SOUTHLAND SMALL
BUSINESS DEVELOPMENT CENTER (SBDC)
The Illinois Small Business Development Center (SBDC) at South Suburban Economic Growth Initiative
(SSEGI) is available to assist you with accessing available resources for those businesses impacted by
the COVID-19 Pandemic. Below are links to COVID-19 related financial assistance for small businesses and attached is information on the Cook County Community Recovery Fund.
• llinois Emergency Small Business Grants and Loans Assistance
• State Treasurer’s Small Business COVID-19 Relief Program
• SBA Assistance for Illinois Small Businesses
• cookcountyil.gov/recovery
• arts.illinois.gov/
• The EDIL Loan Program is still available – Make sure you apply click this link: https://bit.ly/2P1843G
If you have applied, that’s great! However, you may notice other opportunities are also available and/
or in process. Continue to watch for updates on the www.sba.gov; www.cookcountyil.gov, and www.
cookcountyil.gov websites.
If you have any questions, we are here to help you navigate through the process. You may email me at
vicki.brown@southlandsbdc or call (708) 232-3161.

SOUTH HOLLAND BUSINESS ASSOCIATION
- EXECUTIVE COMMITTEE -

Randy Simmons (President)............................. Q’s Cleaning Services
Brian Tennis (Vice President,)............................South Suburban Memorials
Alexandra Glumac (Secretary) ...................South Suburban College
Sonia Gomez (Treasurer) .......................Illiana Financial Credit Union
Blevian Moore ... Executive Director

- BOARD OF DIRECTORS -

Mike Abbott.................................................... Abbott’s Printing, Inc.
Joe Blandford........................................ Greatline Communications
Tim Buddig............................................. Carl Buddig and Company
Judy Jefferson...........................................Providence Bank & Trust
Jake Roeda............................................................................ Roeda
James Seay........................................................................ Comcast
Annette Whittington.......................................... School District 205
Tim Woloszyn.....................................................MB Financial Bank

Scan here to visit us online.

ADVERTISER INDEX
•
•
•
•
•

Abbott’s Printing, Inc.
Allstate Insurance
Arden Courts
Blueberry Field
Burrows Photography

• Business & Career Institute,
South Suburban College
• Ed Miniat
• Holland Home
The Villa of South Holland

•
•
•
•
•

Illiana Financial
JMA Architects
Lagestee-Mulder
MB Financial Bank
Providence Bank

•
•
•
•
•

Q’s Cleaning Services Inc.
Roeda
Sandrick Law Firm
VanDrunen Heating & A/C
Walton Office Supply

For information on SHBA, please call 708-596-0065 or send an email to info@shba.org.

SHBA members are encouraged to contribute articles to the Intercom
Intercom News Deadline: 1st Friday of the Month
Send news to: P.O. Box 334, South Holland, IL 60473 (info@shba.org)

