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REDUCING YOUR
PROPERTY TAX BURDEN
At Sandrick Law Firm, we understand the negative effect rising
property taxes have on market values. We make it a point
of emphasis to vigorously pursue all options to minimize our
clients’ property taxes.

THURSDAY, MARCH 23, 2017
11:30 a.m. - 1:00 p.m.
South Holland Community Center
501 E. 170th Street
South Holland, IL 60473

Luncheon is Sponsored By:

Sandrick Law Firm

Catered By: Jimbooo’s
Members $10

Non-Members $15

SHBA – Where Business Works

News & Updates
l

CHECK OUT SHBA’S “IN THE SPOTLIGHT” MEMBERS WE HAVE TWO
THIS MONTH!

l SHBA PARTICIPATED IN JUNIOR ACHIEVEMENTS
The BIG Jump Start Your Future! Middle School Impact Day at our Member South Suburban College
Campus was a success and it’s all because of the many volunteers including SHBA! The commitment to
the students we serve and nurture is how we make a difference in the youth. Just wanted to put in writing
how thankful I am that Junior Achievement recognizes that it takes a village and the businesses in the
community to make a difference in such a major way.
l

“WANT TO BECOME A MEMBER OF SHBA?” PLEASE VISIT WWW.SHBA.ORG
AND COMPLETE OUR MEMBERSHIP APPLICATION OR CALL BLEVIAN AT
(708) 596-0065 FOR MORE INFORMATION.

l REAL MEN COOK JUNE 18, 2017
The event will be held on 3 beautiful acres of The Early Learning Center Park, in Dolton, IL. This is the
leading Fathers Day experience for the past 28 years. It’s an outdoor food tasting family celebration
featuring men volunteering to cook for the community of the south suburbs in Cook County and we would
like to extend an invitation for you and your membership to come out and join us as an advertiser, sponsor
and participant.
All sponsorship donations are tax-deductible. Contact Mitchell at Fathers & Blessings, NFP Business
Development/Sponsorship Acquisition at 312 450-9255 for more information.

708-333-7277

Fax: 708-333-9989

503 W. Taft Drive
South Holland
Email: waltonoff@aol.com
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Family events,
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South Holland Business Association

IN THE SPOTLIGHT

Behind every great stay is a great night at the Comfort Suites.

At Comfort Suites, you’ll find more of the space you need to spread out, relax and be your best.
Our spacious rooms let you unwind and prepare for the day ahead.
Take a dip in our heated indoor pool or keep up with your workout routine in our fitness center.
Don’t forget to start your day off right with a free hot breakfast including our signature waffles and
get the fuel you need to be ready for the full day ahead.

All new look and feel. Come take a look at our newly renovated and refreshed property. We have been listening to what our guests want and our 500K renovation shows it. We offer
corporate rates, group rates and Special SHBA member rates. Contact Calene Echevarria with
any questions or to set up a sight tour. 2235 173rd Street, Lansing (708) 418-3337
John Velez, Branch Manager at BMO Harris
We are in the business of driving excellent customer service, strengthening customer relationships, and finding financial solutions for every
guest at our institution. We as managers like to think we are the concierge of the branch with greeting clients by name, making everyone
feel like home, and solving problems. After all, we are here to help.
Please feel free to contact John at 708-331-7400 ext. 2770 or John.
Velez@bmo.com for further assistance; or stop in and meet us at 44
W. 162nd Street, South Holland.

Alzheimer’s Assisted Living
Residential living for early to middle stages
of Alzheimer’s disease and
related memory impairments.
We also offer short term respite stays.

708-895-1600

2045 East 170th St.
South Holland, IL 60473
www.seniorhousing.net/ad/ardencourtsholland
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SHBA Monthly Luncheon Summary
February 23, 2017

HOW TO CREATE RAVING FANS AND
MORE BUSINESS THROUGH SOCIAL MEDIA

Cassandra Griffin, Business Communications Consultant and SHBA Board Member
South Holland Business Association’s (SHBA) February 23, 2017 networking
luncheon was MEATY! It was full of substance for the belly and the mind.
The lip-smacking chicken and rib tips and the delicious spaghetti, green
beans, potato salad and dinner rolls that were catered by Kirk’s BBQ were a
BIG hit. (When the program emcee, Alexandra Glumac, asked the audience
a question only a few people responded because the rest of them were
chowing down on their food.) Thanks to our generous and supportive lunch
sponsor District 205 (www.District2015.net).
While the food that Kirk’s BBQ provided was great, the real meat of the
luncheon was the presentation given by Stephanie Walters, CEO of Blue Top
Marketing. Stephanie’s presentation, “How to Create Raving Fans and More Business through Social
Media,” was educational and entertaining. Her unique presentation style is a mix of “give it to you
straight” and humor that kept audience thoroughly engaged. Stephanie’s background as a successful
business owner and social media master enabled her to provide facts, share her expertise, and offer
guidance on a variety of social media topics. (Speaking of guidance, Stephanie’s cautionary warning
about using copyrighted images got everybody’s attention and probably motivated a few people to
redo the pictures on their websites.) Here are some more takeaways from Stephanie’s presentation:
• Three big reasons to use social media: Build and expand relationships; increase brand awareness;
and grow your email list.
• Certain types of social media are better for attracting certain types of audiences and each can offer
different benefits for businesses.
• Survey your customers to determine the type of social media that they use.
• Email plus social media equals more customer engagement.
• Eighty percent of social media content should be valuable (non-promotional) and 20 percent should
be promotional.
Feedback about Stephanie’s presentation and the luncheon program was very positive and 100% of
the respondents said that it was GREAT!
Stephanie’s services include: social media management, social media marketing and strategy, social
media training, and more. She has authored the book, 6 Figure Marketing Blueprint: 8 Proven Tactics
Small Business Owners Can Use to Generate up to $200K in Under 2 Years! For more information
about the book and her services, visit Stephanie’s website www.bluetopmarketing.com, email her at
info@bluetopmarketing.com, or call her at 708-808-0258.
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YOUR CHOICE – BRANDED PRODUCT OR COMMODITY
BY LARRY GALLER
Last week I got into a slight argument with a businessperson I’ve known for at least a decade. It all began when I
guess I shocked him by stating that the service his company sold is probably thought of by the buying public as a
“commodity.” Boy that sure set him off!
“Commodity???” “You think we sell a commodity?” He said, eyes bulging out slighty!
“Yes, what’s different about it?”
He went on to give me at least six valid points of differentiation – how they insure their service’s quality is checked,
how they communicate with their clients, their follow-up system” and he ended up with: “and to top it off, we are
less expensive.”
“Yes,” I said, “but you don’t inform them of how you rate on these points. There is no branding, no identification, no
logo, no tag line, no memorable communications style, so your clients don’t know that your service is different in any
way which means that you have to compete on price!”
I strongly believe that most products and services sold today are commodities, either in fact or in perception. Good
marketing however, can elevate your commodity into a very desirable product. Here’s a sweet story that proves it.
Sweet onions are a commodity; there are many different varieties that are interchangeable in recipes. “Sweet Vidalia
Onions” however, are a very desirable, well-marketed product that people use and know by name.
To all but the most sophisticated tasters there is no difference in the taste, texture, shape, and color, of sweet onions.
In the past few years though, there has been a huge marketing effort behind sweet onions grown in Vidalia County,
Georgia. Sales of these onions have exploded 3000% in the past two decades!
The product has not changed. The difference is the effort that went into marketing. Billboards, catalogs, tasting
centers, recipes distributed to Food Editors of newspapers and magazines have all contributed to this growth.
This sweet story illustrates the power of a focused marketing effort to make consumers aware of the product and
buy it rather than one that is perceived as a commodity. What can you do to communicate and inform your clients,
customers, and prospects about the superiority, or the perception of superiority, of your product or service?
Maybe you package it differently giving it the look and feel of something special, maybe give an evocative name
to your speedy service or the way you double check for completeness of an order, it could be the friendly voice
on the phone. You’ve probably worked hard to develop points of differentiation but if you don’t brand them and
communicate them, your marketplace might not notice.
So start by understanding that you have a choice whether to sell a product or a commodity. Choose well!
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Phil Mulder

Cheryl R. Kirkland, Agency Owner

1034 E 162nd Street, South Holland, IL 60473
office: 708-893-0000
fax: 708-825-1686
cherylrkirkland@allstate.com
www.agent.allstate.com/CherylRKirkland

President, Construction

611 East 170th Street • South Holland, Illinois 60473
708.339.6010 • Fax 708.339.6022
Email: linda@abbottprint.net

MAIN OFFICE
17005 Westview Avenue
South Holland, Illinois 60473

Optometry

Blueberry Field

Since 1942

Direct: 708.713.2222
Fax: 708.713.2272
Cell: 708.878.3775
PHIL@LMT.COM
WWW.LMTEAM.COM

708/333-4444

PANCAKE HOUSE AND RESTAURANT

Your Hosts:
Patte, Nikki &
Christy Haras

Phone (708) 225-1982
Fax (708) 225-1246
Mon-Sat 6:00 am - 3:00 pm
Sunday 8:00 am - 3:00 pm
558 E. 162nd St., So.Holland, IL 60473

Phone: (708)215-0095

Fax: (708)913-4012

A local South Holland company serving the
833-835 E. 162nd St., South Holland
PBT_BusCrd_Ad_Addres_HR.pdf
community
with 20 years of plumbing experience.
Free estimates – 24 hr. emergency service.
Dr. Gene Ossello
Dr. Jasper J. Gulotta

VAN DRUNEN HEATING
& AIR CONDITIONING

(708) 339-6444

168th & Van Dam Road
South Holland, IL 60473
FAX (708) 339-6450

vandrunenheating.com
email: vandrunenhvac@comcast.net

630 East 162nd Street

South Holland, IL

708-333-0700
888-9-BELONG (888-923-5664) • providencebank.com

A Better Kind of Financial Institution For Everyone

1600 Huntington Drive
Calumet City, IL 60409

................ . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Savings Accounts - Checking Accounts - VISA Credit Cards
Vehicle, Mortgage,Home Equity, and Personal Loans!

Call 708-891-7800 or visit us at www.illiana.org
The Intercom
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Legislative Update “New Bills”
Something You Should Know
•

HB2584 - Synopsis As Introduced
Amends the Local Government Debt Reform Act. Provides that all bonds, including general obligation bonds and
revenue bonds issued under the Act, shall be secured by a statutory lien on all revenues received or entitled to be
received. Provides that the statutory lien shall automatically attach from the time the bonds are issued without further action or authorization by the governing authority of the local public entity. Provides that the lien shall be a first
priority lien unless the bonds so otherwise provide. Provides that the provisions apply to all bonds issued by a local
public entity, including bonds issued by a local public entity with home rule authority, and that the bonds shall have
all of the protection afforded to special revenue bonds under the federal Bankruptcy Code. Effective immediately.

•

HB2585 - Synopsis As Introduced
Amends the Notice By Publication Act and the Newspaper Legal Notice Act. Provides that, if notice is required to
be published in a newspaper that is published in a particular unit of local government or school district, and if there
is no newspaper published in that unit of local government or school district, then the notice may be published in a
secular newspaper having general circulation within the unit of local government or school district (currently, those
Acts require the newspaper to be published in the county in which the unit of local government or school district
is located or in an adjoining county). Provides that the newspaper shall cause the notice to be placed (instead of
“place the notice”) on the statewide website established and maintained as a joint venture of the majority of Illinois
newspapers as a repository for such notices. Amends the Legal Advertising Rate Act. Provides that the face of
type of any required public notice shall not be (instead of “be made shall be not”) smaller than the body type used
in the classified advertising in the newspaper in which the required public notice is published.

•

HB3014 - Synopsis As Introduced
Amends the Environmental Protection Act. Provides that beginning on July 1, 2017, it shall be unlawful for any
person to knowingly place specified materials into a container intended for collection by a residential hauler for
processing at a recycling center. Effective July 1, 2017.

SOUTH HOLLAND BUSINESS ASSOCIATION
- EXECUTIVE COMMITTEE -

Angie Zuniga (President)..................... Illiana Financial Credit Union
Tim Woloszyn (Vice-President).................................... MB Financial
Alexandra Glumac (Secretary) .................. South Suburban College
Leonard Boos (Treasurer) .................... Illiana Financial Credit Union
Blevian Moore ... Executive Director

- BOARD OF DIRECTORS -

Mike Abbott.................................................... Abbott’s Printing, Inc.
Jerry Doss.......................................................... School District 205
Cassandra Griffin.....................Cassandra Griffin Communications
Sharon Lockhart....................................................Providence Bank
Quintis Millsaps...............................................Q’s Cleaning Service
Tim Sappenfield................................................................ 94 Nissan
John Russell........................................................... Attorney At Law
Brian Tennis.......................................... South Suburban Memorials
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SHBA members are encouraged to contribute articles to the Intercom
Intercom News Deadline: 1st Friday of the Month
Send news to: P.O. Box 334, South Holland, IL 60473 (info@shba.org)

